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1 2B (LVMH) bz 38,717 8.7%
2 FElE (Richemont) Wt 14,275 8.9%
3 HEFEIE (Estee Lauder) EH 10,969 6.3%
4 B KfBEE (Chow Tai Fook Jewellery) 8 9,979 17.0%
5 ZEEET R (Luxottica) ey 9,713 8.4%
6 HX3H (Swatch) mt 9,128 9.9%
7 | B (Kering) % 12,948 14.7%
8 K J# (L'Oréal Group) S5 E 7,791 10.5%
9 HIK &5 K (Ralph Lauren) ESEY 7,450 4.2%
10 | W&z (PVH) £ 8,186 227%
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